
ABWE Quick Reference Guide

The communications team asks to review any new materials 
you create in order to maintain brand integrity & consistency. 

For the complete Brand Standards Manual go to:

www.abwe.org/resources/visuals

Divisions
(ABWE Canada not shown)

Church Relations 

Communications 

Mobilization

Training (CEIM, Good Soil)

(new logo available) IHM

(new logo available) GAP

Donor Services

Planned Giving

WIN

Dimensions

Care for the Children (new logo available)

Compassion Relief (new logo available)

Specialty Funds (new logo available)

Share. Build. Serve.

Gotham Medium - Cyan Blue or 
White, available as a graphic online 

Slogan & Tagline

Body Text: Calibri, 12 pt
Special Title: Gotham
Tagline: Gotham Medium

Fonts

Stationery

Folders, labels, envelopes 
& letterhead can be 
obtained by contacting 
Todd Pequignot in the 
mail room.

The Foundation and International 
letterhead template is automatically 
available within Word (when logged 
into the ABWE Home Office Network.)

In Office 2007, for example, go to 
‘File’, select ‘New from Template’ 
and choose ‘ABWE International’ or 
‘ABWE Foundation’ accordingly.

Where Do I Get.....

PowerPoint

The new PPT 
template is automatically 
available within PPT (when logged 
into the ABWE Home Office Network.)

In PPT 2007, for example, click on 
the ‘My Templates’, and choose 
either 'ABWE International’ or 
‘ABWE Foundation’ accordingly.

Logos

Logos and sub-brand logo 
(ministry) files can be 
downloaded online:
www.abwe.org/resources/visuals

Business Cards

Contact Ruth Brungard at 
rbrungard@abwe.org to order your 
business cards.                              

When ordering, please specify 
•	 'International’ or ‘Foundation’ 
•	 Contact Information
•	 Account to charge
•	 Quantity

Share the story of hope.  Build communities of faith.  Serve the world with love.

All of these files can be found online at: www.abwe.org/resources/visuals
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Stable, Trustworthy, Timeless
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color palette examples

Key  
Color

Primary 
Accent
Color

Secondary 
Accent Color

Neutral
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e
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a s s o c i a t i o n  o f  b a p t i s t s  f o r  w o r l d  e v a n g e l i s m
I N T E R N A T I O N A L

share.  
build.  
serve.THE SENDING 

CHURCH

ChuRCh/Mission PARTnERshiP

EDUCATION and TRAINING 
for SENDING CHURCHES

share. Build. serve.

NOTE: Layout of folder changing

connect – church 
(abwe umbrella brand)

• Key Color: ABWE Blue
• Primary Accent: Light Blue
• Secondary Accent: Bright Green
• Neutral: Taupe 
•  Incorporate Liberal Use of White Space
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color palette examples

CHANGE  
THE WORLD

share. Build. serve.

41.1 % of the world’s population 
have never heard the gospel.

His   LEAD
follow 

DISCOVER

MAKE A DIFFERENCE

              shoRT-TERM oPPoRTuniTiEs
       
            Assistant Missionary Program

YOUR CALLING

Key  
Color

Primary
Accent
Color

Secondary 
Accent Color

Neutral

Join – mobilization
• Key Color: ABWE Blue
• Primary Accent: Orange 
• Secondary Accent: Light Blue
• Neutral: Taupe 
•  Incorporate Liberal Use of White Space
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c100, m57, y0, k45

c80, m5, y5, k0

c26, m0, y100, k9

c0, m3, y16, k7

Logo Rules - DO NOT

* use colors other than blue, 
white or black for the logo.

* stretch or blur 

* add effects, such as drop shadows, 
gradients, or embossing

* use on a similar colored background

* change the tagline color 
from cyan or white

*use any font but Gotham medium 
for the tagline

ACCEPTABLE LOGO USAGE

Use white logo on dark 
backgrounds

Use blue logo on light colored backgrounds.  
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color palette examples

CHANGE  
THE WORLD

share. Build. serve.

41.1 % of the world’s population 
have never heard the gospel.

His   LEAD
follow 

DISCOVER

MAKE A DIFFERENCE

              shoRT-TERM oPPoRTuniTiEs
       
            Assistant Missionary Program

YOUR CALLING

Key  
Color

Primary
Accent
Color

Secondary 
Accent Color

Neutral

Join – mobilization
• Key Color: ABWE Blue
• Primary Accent: Orange 
• Secondary Accent: Light Blue
• Neutral: Taupe 
•  Incorporate Liberal Use of White Space
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c100, m57, y0, k45

c80, m5, y5, k0

c0, m3, y16, k7

c0, m45, y100, k5

Mobilization
Doorway to the Mission Field, Hip, Exciting

SUB-BRANDS

ACCEPTABLE LOGO USAGE

Logo Rules - DO NOT

* use colors other than blue, 
white or black for the logo.

* stretch or blur 

* add effects, such as drop shadows, 
gradients, or embossing

* use on a similar colored background

* change the tagline color 
from cyan or white

*use any font but Gotham medium 
for the tagline

Use white logo on dark 
backgrounds

If you have questions or need help with your sub-brand logos, 
contact the communications team.
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color palette examples

Key  
Color

Neutral

Accent Colors

serve – global ministries
• Key Color: ABWE Blue

•  Accent Colors:  
All colors are available to use as accent colors 
 – Gold 
 – Sage Green 
 – Orange 
 – Teal 
 – Light Blue 
 – Mulberry 
 – Bright Green

• Neutral: Taupe 
• Incorporate Liberal Use of White Space
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Global Ministries
Adventure, Global, Stepping into the Unknown

c100, m57, y0, k45

c80, m5, y5, k0

c26, m0, y100, k9

c0, m3, y16, k7

c0, m45, y100, k5

c26, m71, y0, k10

c100, m0, y46, k15

c44, m0, y71, k25

c0, m14, y73, k24

SUB-BRANDS

ACCEPTABLE LOGO USAGE

Logo Rules - DO NOT

* use colors other than blue, 
white or black for the logo.

* stretch or blur 

* add effects, such as drop shadows, 
gradients, or embossing

* use on a similar colored background

* change the tagline color 
from cyan or white

*use any font but Gotham medium 
for the tagline

Use white logo on dark 
backgrounds

If you have questions or need help with your sub-brand logos, 
contact the communications team.
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color palette examples

WILL & ESTATE
PLANNING

answers to your questions  

about preparing your  

will or estate plan

share. Build. serve.

retirement, regrets or rewards?
Vullaortie minciduis nulla feuis do-

lummodolor sequisisim irilis doloreet 

irit vullutet, sis dolorpero eumsandio 

odolortio commy nullamcon velenim 

nulla feugiamet iusci tisi.Ecte fac-

cummy nis exeriustrud te min henim 

num nulpute te dolessed “dunt augue 

facidunt la corem irit la aute dunt 

il el ut wis dolor susto od te dolore 

dionse tatin veniat, coreet dolor si blan 

vulputat wisl deliqua tueraessis nulput 

irit ad molortinis etum in henibh ex 

ea feugiamet nim dolendignit autatio-

Irilla feu faci tem dolesto del ut eugue 

diate volorper augait init digna conse 

conse min ut aut amet auguerosto 

odoluptat non hendre doluptat vel del 

utat. Duis nismolo rpercip suscincing 

ea atum iurero core magniamconse 

delisi blam, qui eraestis augait nissisim 

venibh erci bla commy nosting eugiam 

doluptat exerating exerate corer irilisci 

blandipsusto ea conullaorem exero do 

dolorperilla ad min eugait ate magnibh 

esse feugait eui bla am, venibh eugiam 

ing essi ex eum delenisit alit am, 

conseniat lortisi. odoluptat non hendre 

doluptat vel del utat. Duis nismolo 

rpercip suscincing ea atum iurero 

core magniamconse delisi blam, qui 

eraestis augait nissisim venibh erci bla 

commy nosting eugiam doluptat exer-

spring-summer 2011 | VOL. 46

1.800.000.0000 | www.abwe.org  

Vullaortie fjees ske min ciduis 
nulla nulla feuis dolummodo-

lor sequisisim irilis doloreet irit vullutet, sis do lorpero eumsandio 
odolortio commy nullamcon velenim nulla feugiamet iusci tisi.Ecte 
faccummy nis exeriustrud te min henim num nulpute te dolessed dunt 
augue facidunt la corem irit la aute dunt il el ut wis dolor susto od te 
dolore dionse tatin veniat, coreet dolor si blan vulputat wisl del iqua 
tueraessis nulput irit ad molortinis etum in henibh

treasure

Vullaortie fjees ske min ciduis nulla 
nulla feuis dolummodolor sequisisim 
irilis doloreet irit vullutet, sis do 
lorpero eumsandio odolortio commy 
dolor susto od te dolore dionse tatin 
veniat, coreet dolor si blan vulputat 
wisl del iqua tueraessis nulput irit ad 
molortinis etum in henibh

        • dolor susto od te dolore

        • dolor susto od te dolore

        • dolor susto od te dolore

nullamcon velenim nulla feugiamet 
iusci tisi.Ecte faccummy nis exerius-
trud te min henim num nulpute te 
dolessed dunt augue facidunt la 

corem irit la aute dunt il el ut 

new experiences, new faces

“ min henim num nulpute te dolessed “dunt augue fac 

idunt la corem irit la aute dunt il el ut wis dolor susto 

vulputat wisl deliqua tueraessis nulput irit ad molorti.”

DiMEnsi    ns

share. Build. serve.

Key  
Color

Primary
Accent
Color

Secondary 
Accent Color

Neutral

support – foundation
• Key Color: ABWE Blue
• Primary Accent: Teal
• Secondary Accent: Orange
• Neutral: Taupe 
•  Incorporate Liberal Use  

of White Space
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Trustworthy, Stable, Quality, Timeless

c100, m57, y0, k45

c0, m3, y16, k7

c0, m45, y100, k5

c100, m0, y46, k15

ACCEPTABLE LOGO USAGE

SUB-BRANDS

Logo Rules - DO NOT

* use colors other than blue, 
white or black for the logo.

* stretch or blur 

* add effects, such as drop shadows, 
gradients, or embossing

* use on a similar colored background

* change the tagline color 
from cyan or white

*use any font but Gotham medium 
for the tagline

Use white logo on dark 
backgrounds

If you have questions or need help with your sub-brand logos, 
contact the communications team.




